
Why your brand is the most important thing you own as a business or company.  

“Products are made in the factory, but brands are created in the mind.” - Walter 
Landor  

It is virtually impossible to own a business or company without a brand. Brand helps 
consumers make a choice and pick a particular product or service over the other options 
available. Hence, whether you are just starting your entrepreneurial journey or you own a 
well-established business, your brand is the most important thing that you own.  

Your brand decides the way your prospective clients and the public perceive your business. Any 
time you interact with people, either online or in the real world-- your brand will matter. People 
do business with brand names they recognize. Consumers tend to buy products from brands 
that they identify with and are familiar with.  

A brand can do wonders for your business, a good brand identity can help you 
in:  

1. Getting instant recognition. 2. 
Adding value to the business. 3. 
Getting referrals.  

How to create a brand? It’s a long journey, and it takes a lot of effort to build a brand. You 
must answer questions like “What drives my company”, “What do I believe in”, “How does my 
company impact my customers”. The answer to these questions will help in creating a 
consistently positive customer experience.  

While creating a brand ensures that your offering is better than the others in the market. 
Innovate constantly, customer-centricity is an important aspect of brand growth.  

Focus on effective and continuous engagement with the target group. For example, if 
your target audience is in the age group 18-25 years and you are trying to sell fashion 
accessories to them, you should promote your fashion line on the platforms where millennials 
are most active. Like Instagram and Facebook.  

Promote positive reviews about your brand on digital media. When people see that a 
brand is consistently delivering and is meeting the expectations, it creates positive brand 
equity. It will have a positive recall effect, people would be more likely to subconsciously 
associate your brand with positive reviews and will buy more.  



When you get these things right, you will see the brand prosper. When your brand is considered 
to be established, it will then also have a positive impact on its perceived reliability, which could 
help to develop overall business revenue.  
Impact of a good 
brand  

A good brand communicates a clearer image of the organization. A good brand will always tell 
prospective buyers what they should expect.  

When your company becomes a brand, it will be perceived differently by people. A 
compelling brand will also attract the right talent to work for you. It will position you as a 
winning organization that does amazing work and will attract the best people to work.  

Your brand will gradually become your positioning statement. A well-defined brand will drive 
the marketing and advertising in the right direction and help you break into new markets, 
increase sales and revenue. Your brand will ultimately be a true representation of who you are 
as an organization, and how you wish to be perceived.  


