
How to develop an effective Brand Strategy 
 
A brand is a lot more than just a logo and tagline. A brand is an identity of your business, an 
image that involves an emotional response. It promotes relatability and connectivity. Most 
successful businesses are the result of an effective brand strategy. Basically, a brand strategy is 
a strategic and systematic plan that helps in the evolution of your brand. The success and 
failure of a brand are as good as its strategy is. 
 
Dan Weiden has rightly quoted “People don’t buy goods and services. They buy relations, 
stories, and magic”. And this is what your brand strategy should do for your business.  
It should make your vision known to people, it should clearly state the mission and also promote 
the positive experience of the people associated with your business.  
 
The 5 essential ingredients of a successful brand strategy are: 
 

1. Competition Analysis and research 
You must do a thorough analysis of the market. You must study your direct competitors and 
highlight the features that differentiate your brand from your peers.  
 

2. Establish a strong brand identity 
You must establish a strong brand identity with a logo, your brand name, the right fonts and 
color palette, and a business tagline. This identity is what the public would remember so make 
sure that you make a strong impact.  
 

3. Identifying your target audience 
Do your due diligence on your target audience. You must study your target market before you 
frame a brand strategy. You can find most of the relevant information online. Use resources like 
Statistica, Facebook Audience Insights, and Pew Research center. 
  

4. Convey the right message about your business 
Your brand strategy should clearly convey the mission and vision of your business. What you 
hope to accomplish and where do you want your brand to get are the mission and vision of your 
business. Be specific with your branding objectives, the more clear you are with your objectives, 
the more efficient your brand strategy will be. You must find answers to the questions like Whom 
do you want to reach out to? What would be the right tone of voice in your marketing campaigns 
that will attract your target audience? 
 

5. The right medium to reach out 
Research and use the best possible medium to channel your marketing efforts. Make good use 
of social media and content marketing. You can use social media platforms to promote your 
brand, offer discounts, share positive feedback about your business, giveaways, and 
promotional offers.  

https://www.statista.com/
https://www.facebook.com/business/news/audience-insights
https://www.pewresearch.org/


For example, if you are looking to promote your makeup product line, you must be active on all 
social media platforms like Pinterest, Instagram, Facebook, and Twitter, You can also promote 
your brand by making YouTube videos on makeup tutorials. Tie-ups with social media 
influencers would also be beneficial. 
 
A strong brand strategy can take your business to great heights. If all the factors like market 
research, business niche, USP’s of your product or offering, target audience and competition 
are taken into account, an effective brand strategy can be made. However, this alone would not 
guarantee success, just like the world around us is evolving continuously so are the marketing 
trends. Innovate and evolve. Track the progress of your marketing initiatives and campaigns. 
Analytical tools like Twitter Analytics, Google Analytics can help you ascertain the success of 
your digital marketing efforts. 
 
While defining your brand strategy, sometimes you would have to take decisions purely backed 
by data and facts, at times you would take a leap of faith and implement an out of the box 
strategy which may do wonders for your brand. There is no tried and tested 100% foolproof 
method to design and implement an effective brand strategy. 
 
What can an effective brand strategy do for you? 
 
A strong and effective brand strategy unifies your brand, helps in making your business known, 
and helps with word of mouth publicity. To design an effective brand strategy, you need a team 
of experts who understand how to go about it. Though it looks simple, you need a team of 
specialists who understand how research is done, consumer behavior, and have a good 
understanding of the culture, and other nuances of the place. 
 
Brand strategies differ from product to product, service to service. It is advisable that you consult 
a good firm that specializes in drafting and implementing effective brand strategies for 
businesses, This will help you in saving a lot of time and resources and you would get the 
benefit of their expertise and experience.  
 
Tell us about your brand strategy and how did it help in establishing your business idea into a 
brand.  
 

https://analytics.twitter.com/about
https://analytics.google.com/analytics/web/provision/#/provision

