
Social Media Dos and Don’ts for small businesses 
 
 
Social media is a powerful tool for creating business identity, increasing awareness about your 
business and interacting with your buyers. Venturing in the world of social media marketing is 
both exciting and daunting for a small business owner. Questions like “How many posts should I 
post in a day” or “Which social media platforms should I target” arise in the mind of 
entrepreneurs.  
 
Here are a few tips that will help you to put forward your best digital footprint forward.  
 
Do’s  
 

1. Invest in a good automation software: It is impossible for a business owner to be 
online at all times and post content and images at different times in a day. An 
automation software comes in handy in such situations. You can use tools like Buffer, 
Postify or Hootsuite to schedule your posts.  

2. Complete your social media profiles: Whether it is your company’s LinkedIn page, or 
Twitter handle, ensure that you fill in all the relevant details about your business. If you 
are using multiple social media platforms, don’t just copy paste the text from one 
platform from another. A well thought bio goes a long way. 

3. Direct your buyers to your website: Add a CTA or Call To Action button to your 
profiles. For example you can add the “Visit Website” button on your LinkedIn company 
page and direct your target audience directly to your website. 

4. Actively respond to ALL feedback: Ensure that you respond to positive as well as 
negative feedback on your social media accounts. This will help in improving your 
customer service experience and it will also establish you as a responsive business 
owner. 

 
Don’ts 
 

1. Sound robotic or too salesperson like: Social media is a great platform for 
showcasing your business and generating leads, however you should be careful about 
portraying an image of a pushy virtual salesman. Post relevant content, images, 
occasional promotional offers but refrain from hardcore selling. 

2. Spam your followers : If you force your social media followers to “Like” your posts or 
you think you can entice them into “Like for Like”, “Please Retweet” chain reaction, think 
again. This behaviour can lead to loss of fans and a negative social image 

3. Post grammatically incorrect text: This one is a big vibe killer, be it a post or a 
comment, ensure that you check the text for grammar and typos. 

4. WRITE IN ALL CAPS: Because it looks intimidating and unprofessional! 
 



We hope that these tips would help in keeping your business at the top of the social media 
selling game. Let us know your thoughts in the comments section. 
 
Happy posting!! 
 


