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Name That Tune … 
er, Drink

APOTHECARY 330 WINKS AT THE WINTER SEASON 
WITH FUN, FESTIVE COCKTAILS

While brainstorming new cocktails for JEY 
Hospitality Group, Scott Kurzawinski 

works backward, starting with a name before 
bringing ingredients into play. 

“A name means so much,” explains 
Kurzawinski, the group’s beverage director. “It 
resonates with people’s minds. … When you 
see a fun name, it evokes a memory. You can 
build a cocktail from there.” 

On a recent afternoon, he was seated at 
the bar at The Apothecary 330 (330 
Himmarshee St., Suite 101, Fort Lauderdale), 
fi xated on his computer. With tinsel draped 
along the walls, he was fi nalizing the lounge’s 
fi rst holiday cocktail list, featuring six festive 
libations available throughout the winter. 

“We’re going kind of all-in this year—we 
wanted to push it a bit,” he says of the new 
menu and seasonal decor growing around him. 
The former Apothecary general manager is 
implementing his love of seasonality and fresh 
cocktails across JEY’s 12 restaurants and bars.

Just don’t call him—or his bar staff—a 
mixologist. 

“It’s just semantics, but the word ‘mixologist’ 
to me still rings like pretentiousness,” 
Kurzawinski says. “I’m just a humble bartender 
who enjoys a great cocktail.”

In the season of not taking himself too 
seriously, he concocted Rum Rudolph Rum, 
a play on Chuck Berry’s “Run Rudolph Run” 
Christmas tune, with aged rum, egg whites 
and spiced cocoa tea bitters; XXX Mas Tequila, 
inspired by Sammy Hagar’s “Mas Tequila,” 
a tequila-twist on an Old Fashioned made 
lively with burlesque bitters (think spiced 
cranberry and açai berry); and Wrapper’s 
Delight, a clarifi ed milk punch named after the 
1980s hip-hop song “Rapper’s Delight,” which 
features several liquors, “from absinthe to 
rum to everything in between,” he says. The 
latter cocktail is served on a platter, he adds, 
and presented with shortbread cookies on the 
side—a grown-up version of Santa’s milk and 
cookies. If a customer can spit out the lyrics, 
he’ll give them $2 off the drink. 

“My mind works in evil ways when it comes 
to cocktails,” he says. “We’re big little kids 
around here.” 
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BarTalk

I’m Dreaming of a White 
(Christmas) Negroni

maria
martin

■ Leading a team is like 
leading a family. You have 
to understand the best way 
to make [your employees] 
happy—and, at the same 
time, how they can be as 
productive as they can be. 

■ I believe that people do 
business with people they 
like and trust. If I take care 
of my people, they will 
take care of the business 
and the customers. 

■ We’re a company that 
really cares about people. 
… We analyze data to fi nd 
behavioral trends to help 
sales and opportunities … 
and how [companies] can 
can make [their employees] 
happier and have a better 
quality of life. It’s about 
human-centric strategy. 

■ I have two daughters: 24 
and 18. They’re millennials. 
Maybe 40 percent of our 
employees are millennials. 
They are different, but I 
learn from them so much. 
Some have been working 
for me for the past 
18 years; others 
were almost 
born when I 
founded the 
company. It’s 
an interesting 
way to 
understand 
how every 
person adds 
value to the 
conversation and 
into the work. 

■ People are people. It’s 
like, you’re not a machine. 
You have feelings. It can be 
a very demanding position 
some days, and you need 
to put in effort and be 
committed. But some 
days, maybe you don’t 

feel well and you’re not 
super happy. We have to 
understand how to manage 
that, while understanding 
that everyone has to be 
committed and responsible 
for what they are doing. 

■ My mom, she was my 
hero. She always told us 
that whatever we wanted 
to do in our lives, we could 
do it. It’s something that 
I’ve been saying to my 
daughters. 

■ When we say we’re a 
woman-run company, 
I think [our clients are] 
expecting a lot from 
us. And I think that the 
challenge is not only on me 
to exceed expectations. 

■ [As women], I think 
we’re prepared more than 
anyone else because we 
have so many titles in 
our lives. We’re moms, 
we’re professionals, we’re 
daughters, we’re sisters, 

we’re wives. We have to 
manage so many things. 
… Attention to detail 
is everything for us [at 
Optime]. 

The Martin File

■ Martin founded Optime 
Consulting 1998 to help 
companies elevate and 

recognize their employees 
with strategies that will 

increase productivity and 
quality of life. 

■ The fi rm is located 
in Weston (2400 N. 

Commerce Parkway, Suite 
302), with offi ces in Brazil, 

Mexico, Colombia and 
Spain. Optime has some 

130 employees. 

LifeLessons

The CEO of Optime Consulting shares 
insight into leading a team—and how she 

helps other companies do the same 
BY ALYSSA FISHER


