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WE WORK WITH
COMMUNITIES
TO END HUNGER
AND POVERTY,

B WHILE CARING

FOR THE EARTH.
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795

MILLION

people around'the

world don‘t have
enough food to eat.
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NO
POVERTY
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AFFORDABLE AND
CLEAN ENERGY

1 CLIMATE
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ZERO GOOD HEALTH QUALITY GENDER CLEAN WATER
HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION
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Impact on milk/meat consumption frequencies
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Living income and the "gap”
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OG/POG (Heifer)

Blue

Farmers

Green: Non Heifer

Farmers
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Blue: OG/POG (Heifer)

Farmers

I e Green: Non Heifer
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