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Augmented Reality / Virtuality is changing the packaging industry 
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The packaging industry is making leaps and bounds in providing better solutions to their current issues with the 

help of cutting-edge technology – in this case, augmented reality and augmented virtuality. 
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Body Content: 

When you think development of advanced technology, your mind doesn’t really go right to the packaging 

industry. It’s one of those industries most people just gloss over, not knowing that it is responsible for just about 

everything in their daily lives. It’s not just the box that your cereal came in, packaging is so much more – starting 

from product production to transport, storage, logistics, right up to you buying those sugary treats and eating 

them for breakfast (or lunch, or dinner, we don’t judge). 

Now, the packaging industry is utilizing augmented reality (where the virtual augments the real, i.e. apps that turn 

your camera into Batman’s visor display) and augmented virtuality (where the real augments the virtual, i.e. a 

virtual interactive reality).  

For example, Graphic Systems Group, a New York-based packaging design company, is using augmented 

virtuality to turn 2D concepts of supermarket displays into hyper-realistic 3D visualizations without ever having to 

leave their office. This way, they can see exactly how their designs would look in the real world, and this can be 

passed on to clients and their target audience for feedback. 

Augmented reality packaging has also become commonplace, with QR codes embedded in boxes that will give 

you installation or usage instructions, nutrition information, or even what moisturizer is best to pair with that face 

wash. The future is here! 
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