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MEET
THE
REAL

YOU

Local company Genetix is paving the
way for genetic research
BY ALY PAYNE

O

ne great, elemental desire is to appreciate our
own reflection — to wake up one day solely

focusing on and taking pride in what our body can
accomplish, sustain and endure. Yet the forked tongue
of self-esteem poses as a fierce and well-structured
obstacle; we commend our efforts and strengthen
our mindset until we cease to see perfection, creating
doubt in what makes us so wonderfully human — our
individuality.
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“Our core principle
of absolute customer
care is centered
around making sure
each client feels as
if he/she is our only
client.”
— Zach Luterman, CEO,
Genetix Health Institute

At Genetix Health Institute, the old truism “what makes you
different makes you beautiful” acutely resonates, because determining what distinguishes a client is synonymous with locating
the holy grail of health and wellness. Their team of medical professionals examines a person’s very essence, their DNA, to provide a
superior fitness program and establish the best preventative health
care and disease management routes.
“Genetix Health Institute brings together a traditional medical
foundation and integrates it with nutrition, exercise, lifestyle and
supplemental therapies to help each individual patient achieve
optimal health,” explains Lauren Huffman, chief nurse practitioner
at Genetix. “We focus on taking the time and effort to customize a
wellness plan based on the needs of the specific person.”
It sounds tedious, and, in some ways, it’s easy to assume a process
so meticulous and scientifically based is wholly impersonal. But
that would be wrong. In dissecting each layer with surgical precision, they aim to educate and empower clients, providing them
with a sense of agency and control over their health. Furthermore,
beginning with an initial consultation, Genetix creates a support
network around each patient to give him or her the tools necessary
for sustained success.
“Our core principle of absolute customer care is centered around
making sure each client feels as if he/she is our only client,” explains
CEO Zach Luterman. It’s a concept that came to fruition after
Luterman himself experienced challenges in enhancing his own
health. In comparison to others, he was consistently “within a
healthy range,” adding to his increased frustration. But therein lies
the problem — when it comes to a population, there really is no norm,
no average, no comparison. He was a man in impeccable condition,
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seeing little to no improvement through an internist. The process
lacked personalization, which begged the question, if the science
is there, why not source a true platform for preventative health?
“My business partner [Ted Groesbeck] and I decided to build a
team of the best and brightest to help create a program that focused
on the two pillars of hormone optimization and weight management,”
shares Luterman. “We then aligned ourselves, and continue to do
so, with a network of other specialists to help as many as possible
find their own optimal health.”
That network includes hormone specialists, weight management and nutrition experts, behavioral therapists, and diagnostic
testing partners, all of whom provide extensive testing options
for specific modalities such as genetic predisposition to weight
management, nutrient metabolism, exercise/performance and
aging, as well as micronutrient serum testing, food sensitivity analysis, IV nutrition therapy, vitamin injection protocols and minor
cosmetic procedures.
This nuanced approach — delving in and entertaining the nittygritty — gifts professionals and clients with a clear road map in
regard to wellness. Additionally, it allows Genetix to home in on
the cause, not the symptoms. “As a result, we often can help reduce
medications and refine supplementation such that each person’s
program is tailored specifically to his/her individual metabolic
pathways,” adds Luterman.
How so? Luterman likens hormone balancing to a symphony:
when one component is out of balance, the entire system becomes
suboptimal. Studies have shown that hormone replacement therapy
yields significant improvements in quality of life, including, but
not limited to, improvement in mood, body composition, cogni-

sition, 48 different genetic markers and 16 specific genetic traits
tion, cardiovascular health, muscle tone, bone density, weight loss
and libido in both men and women. This type of information is related to weight loss. The team then comes together and constructs
nothing short of invaluable, and many patients have been utilizing a plan complete with macronutrient breakdown, caloric needs and
test options that go hand in hand with this approach. One such test other scientific research.
Support is undoubtedly of utmost importance in a field of this
is food sensitivity, which tends to uncover inflammatory markers
that can greatly improve quality of daily health. “The testing is one nature, which is why hiring employees committed to providing
significant piece of the puzzle, while the true expertise and artistry unmatched care and unrivaled expertise was at the top of Luterman
revolves around how the information is interpreted, conveyed and and Groesbeck’s list of priorities. “Our patients are our number
one priority … period,” states Luterman without a moment’s hesiapplied to each client’s program goals.”
tation. “We are consistently in pursuit of exceptional client care
According to Huffman, a litany of health claims made by different
to exceed expectations.”
products and various supplements often leaves patients overwhelmed, yet there’s a growing enthusiasm toward being
NCHS Data Brief ■ No. 219 ■ November 2015
a knowledgeable consumer and putting quality ingredients in our bodies. It’s a dichotomous dilemma, but luckily,
Prevalence of Obesity Among Adults and Youth:
Genetix strives to help navigate the complicated medical
United States, 2011–2014
world, finding useful products and therapies that provide
results and long-term benefits for the individual at hand.
Cynthia L. Ogden, Ph.D.; Margaret D. Carroll, M.S.P.H.; Cheryl D. Fryar, M.S.P.H.;
and Katherine M. Flegal, Ph.D.
What Genetix offers is theoretically possible through a
family doctor, but the likelihood of covering such a broad
Obesity is associated with health risks (1,2). Monitoring the prevalence
Key findings
of obesity is relevant for public health programs that focus on reducing
spectrum is practically laughable. Between testing, analysis,
or preventing obesity. No significant changes were seen in either adult or
Data from the National
programming, and a continued, open discussion, your tradichildhood obesity prevalence in the United States between 2003–2004 and
Health and Nutrition
2011–2012 (3). This report provides the most recent national data on obesity
Examination Survey
tional physician simply could not keep up while managing an
prevalence by sex, age, and race and Hispanic origin, using data for 2011–
● In 2011–2014, the
2014. Overall prevalence estimates from 1999–2000 through 2013–2014 are
efficacious practice. “The short-term goal for this company is
prevalence of obesity was just
also presented.
over 36% in adults and 17% in
to get the word out there about the benefits of medically-asyouth.
Keyword: National Health and Nutrition Examination Survey
sisted wellness and the importance of improving lifestyle
● The prevalence of obesity
was higher in women (38.3%)
choices for attaining long-term health,” Huffman shares.
What was the prevalence of obesity among adults in
than in men (34.3%). Among
2011–2014?
“The key is to listen carefully to each patient’s needs and
all youth, no difference was
seen by sex.
The prevalence of obesity was 36.5% (crude estimate) among U.S. adults
address each one of them individually.” A lengthy process,
during 2011–2014. Overall, the prevalence of obesity among middle-aged
● The prevalence of obesity
sure, but well worth it.
was higher among middle-aged
Figure 1. Prevalence of obesity among adults aged 20 and over, by sex and age: United States,
2011–2014
(40.2%) and older (37.0%)
Without a one-size-fits-all approach, it’s hard to fathom
adults than younger (32.3%)
20 and over
20–39
40–59
60 and over
adults.
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this level of simplicity; after all, if your own doctor can’t
● The prevalence of obesity
42.1
deliver, how can Genetix? It just so happens that it boils
40.2
38.8
38.3
was higher among non38.3
40
37.0
36.3
34.9
34.4
34.3
down to their exceptional network and organization coupled
Hispanic white, non-Hispanic
32.3
30.3
black, and Hispanic adults and
30
with, above all else, Genetix’s remarkable team.
youth than among non-Hispanic
Asian
adults
and
youth.
“We consistently strive to overcommunicate with our
20
● From 1999 through 2014,
patients, and we encourage reciprocal communication from
obesity prevalence increased
10
among adults and youth.
them as well,” Luterman stresses. “Ultimately, it comes down
However, among youth,
to transparency, a personal connection, expertise, range of
prevalence did not change
0
All
Men
Women
from 2003–2004 through
services and value.” They’re of the mindset that you cannot
2013–2014.
be everything to everyone, at least not adequately, and that’s
not their aim. In aligning with other medical specialists
in the area, Genetix becomes a one-stop shop in the sense
U.S. DEPARTMENT OF HEALTH AND HUMAN SERVICES
that, should they uncover something that needs a more
Centers for Disease Control and Prevention
Center for Health
Statistics
Today’s world is National
teeming
with
scrutiny. Regardless of where
comprehensive review (by cardiologists, neurologists, urologists,
nephrologists), the responsibility does not fall on the patient — it we position our gaze, it seems there’s a visual, a verbal, or a living
example of who we should be, not who we are. Adding to this critical
becomes one more aspect of their personal program and journey.
In-house, as Luterman previously touched on, they focus on two mindset is social media; the digital age seems to swallow confiprimary pillars: hormone optimization and weight management. dence. Rather than embracing singularity, we’re spending more
Weight management is a topic that looms large in our country. time comparing ourselves to others. More than ever, it’s important
Genetix Chief Medical Advisor Dr. Tim Church “is one of the world’s to remember that self-improvement means understanding ourselves
foremost experts in obesity and exercise research with a targeted to the very core — down to our genetic makeup. Genetix hopes
clients will take away that there are options for them to advance
focus in diabetes prevention and reversal,” according to the institute’s website. With his help as a scientific and clinical consultant, their health and well-being; it simply starts with looking inward.
Becoming a member at Genetix Health Institute affords clients
the practice aims to correct this global issue one patient at a time.
all the aforementioned amenities and more — meaning they’re
The process requires close analysis of a client’s 3-D body compo-
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“The fact that I could have
unlimited appointments [by
phone or in person] and that
I would have a physician
who would listen to all my
concerns and address them
until they were answered
sounded like a dream come
true.”
— Shawna, Member,
Genetix Health Institute

addressing the “whole” person. For Genetix’s dietitian, Meridan
Zerner, recognizing environment as a major contributing factor is
key to success. “It’s so much more than lab work,” begins Zerner. “A
dietitian’s role is to take that detailed information and help design
a plan that works for a client in the real world to translate into an
action plan.” Maybe your job requires more time spent on an airplane
than at your home; perhaps being a parent or a caregiver pulls you
in a thousand different directions; or maybe you simply do not have
the motivation, and you’re looking for a realistic push to make a
change. Whatever your reasoning, Genetix will plan and design
around you. They’ve already taken your pocketbook into account.
Although they do not take insurance, Luterman and Groesbeck
still want to ensure the program is accessible and reasonable to
anyone in need of their assistance. Currently, the program asks $199
a month, plus comprehensive tests, medications or nutraceuticals
necessary for each person. That dollar amount entitles a client to
unlimited institute appointments and encompasses a full array of
preventative steps, such as: thorough physical examination, one
monthly 25 percent discount on any vitamin injectable blend, one
monthly 25 percent discount on any IV nutritional infusion, $2
per unit discount on any Botox treatment, 20 percent discount on
any filler treatment (as needed), one 10 percent discount on any
singular DNA test profile, 3-D body composition analysis, mobile
blood draw at your home or office, private portal, telemedicine
option, priority appointment availability, concierge experience, and
exclusive enrollment in the DNA Reward Points Loyalty Program
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for Nutraceuticals.
What should stand out to any potential member is the concierge
experience. It aligns perfectly with their promise to put the client
first, and they do so on an entirely new level in the medical field.
Through Telemedicine, for example, Genetix can essentially serve
as your primary care practitioner. Here you can avoid exposure to
contagious patients, receive more convenient, accessible care, and
reduce overall travel time and related stresses. Most favorable is
the fact that the professionals treating you are the ones who know
you inside and out, quite literally. This type of commitment only
helps to ensure your goals are sustainable and manageable and
that you consistently recognize you’re surrounded by a supportive,
loving team.
There’s a lot of talk about support — support of your DNA, support
of your lifestyle, support of your pocketbook — but what does support
look like from the moment you step foot in the clinic? Your initial
consultation will require trust and a willingness to educate Genetix’s
team on your perception of your personal blueprint (i.e. health
history, family, childhood, career, relationships, food, etc.). Breaking
down those barriers and allowing for an open discussion creates a
bond and an informed consideration of potential lifestyle modifications. Should you decide to join and sign up for the Preventative
Concierge Membership, a 3-D body composition analysis and
bloodwork will then be conveniently performed from the comfort
of your home, followed by a thorough face-to-face discussion with
one of Genetix’s medical professionals. Allowing a patient to relax

in their own space, devoid of stress, is illustrative of how Genetix’s
medical staff is firm in their belief that patients deserve the highest
care and attention, especially during a vulnerable time in their life,
which leads to the next step — confronting the results.
Homing in on the problem and discussing lab results is often
a hard pill to swallow. After all, your numbers shine a light on the
persistent, daily frustration that motivated you to reach out in
the first place. That’s why Genetix contributes to cushioning your
anxiety through explanations of even the minute details. Team
members present results in layman’s terms and immediately set forth
a recommended course of action. At this point in the process, you’ll
likely be reeling with inquiries or concerns, and they’ll promptly
respond with scrupulous precision — because that’s what you do
when you care deeply about a client’s success. If you need proof, just
ask Shawna, a member at Genetix Health Institute since January
2018.
Shawna is a teacher who, like many before her, spent a majority
of her life struggling with her weight and, subsequently, her self-es-
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teem. “I loved
the idea that I
could have an
individualized medical
experience
with a treatment plan that
is tailored just
for me, based
on my DNA,”
she remarked.
“The fact that
I could have
unlimited
appointments
[ by phone or
Zach Luterman, CEO, Genetix Health Institute
in person]
and that I
would have a
physician who
would listen
to all my concerns and address them until they were answered
sounded like a dream come true.” And so far, for her it has been a
dream come true. Presently, Shawna is down 33 pounds and two
sizes in clothing, but it wasn’t without hard work, self-reflection
and a few major changes.
On December 20th, 2017, she took the plunge and reached out
to Lauren Huffman at Genetix Health Institute. Albeit nervous,
Shawna claims Huffman’s kindness and compassion put her at ease
almost immediately. Even more intrigued and calmer than before,
she scheduled an in-person visit the following week.
“She sat with me for an unbelievable two hours that first visit,”
says a still grateful Shawna. “Some of her questions were tough to
answer because I just didn’t want to face them. Yet, I felt completely
safe with Lauren, and I was able to open up to her.” Her biggest takeaway? Absolute assurance that Huffman was dedicated to getting
to the crux of the issue, establishing why it had been so difficult for
her to lose weight, and providing her with the resources necessary
to transform into the best version of herself. They tell you to “trust
your gut,” so that’s exactly what Shawna did when she signed up for
the Preventative Concierge Membership.
As a mother of two boys — and a Texan hunkering down for the
winter — Shawna was overjoyed to learn Genetix accommodated
her schedule and brought the clinic to her home. It took only ten
minutes to gather the necessary information and bloodwork, creating
a mere dent in her agenda. “This is just another service that makes
me feel as though I am Genetix Health’s top priority,” she says. But
the hard part was just around the corner. Her results came in not
too long after, and Huffman requested face-to-face feedback.
Her test results were significant, as expected, and revealed
extreme vitamin deficiencies along with unstable hormone levels.
The doctors gave her the results without the use of medical jargon
or unfamiliar acronyms, but through careful consideration of every
last number and its implication. Even more reassuring was the
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Personal Health Care Expenditures

NOTE: Personal health care expenditures are outlays directly related to patient care.
SOURCE: CDC/NCHS, Health, United States, 2015, Figure 15 and Table 95. Data from
the Centers for Medicare & Medicaid Services, National Health Expenditure Accounts
(NHEA).

fact that the Genetix professionals had already analyzed the data
as a team and mapped out an appropriate means for tackling the
problem. Overcome with emotion, the floodgates were released.
“After so many years of feeling fatigued, dealing with chronic back
pain, weight that wouldn’t come off and stay off, and depression, I
finally had answers.”
Two months under their guidance and
supervision Shawna claimed to be feeling
happier, healthier and more active. “I am
a better wife, mother and teacher,” she
says. In her case, Genetix recommended
specific medications and supplements
in addition to tweaking her diet, which
proved to drastically improve her health
as evidenced by results from her second
round of bloodwork.
“I am still a work in progress (I’m
finally okay with not being ‘perfect’), and
I continue to work with Lauren on setting
and achieving realistic goals. I am ready to
tackle even more.” And that’s a promise,
because Genetix Health Institute’s maintenance programs are equally as involved.
The medical team is constantly offering up
various resources to their clients through articles, Facebook
groups, podcast recommendation, and recipes. Shawna agrees
it “takes a village” and has voiced her enthusiasm toward new team
members, services and opportunities presented by the institute.
Hearing another’s success story comes with mixed emotions.
On the one hand, it’s encouraging and often functions as a reference point for clients who find themselves on the fence. On the other
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hand, it’s exactly what is sounds like — someone else’s experience.
The latter makes it easy to write off the notion if the fire under your
backside hasn’t been lit. You might sit there and assume Shawna had
more time, Shawna’s funds were more conducive, or Shawna’s situation might have been more ruinous. You’d be selling yourself short.
Shawna is representative of anyone who has ever looked in the
mirror and felt disappointment or discouragement. Her time, like all
of ours, is precious and fleeting, and her hope for improved quality
of life was at an all-time high. Genetix took the time to listen, to
learn, and to strategize best practices for her individual lifestyle.
They’re constantly implementing new plans that fit into a client’s
routine, rather than the other way around. “Genetix Health Institute does not know me as just a patient number,” reassures Shawna.
“They know me as Shawna, the super-proud boy mom who teaches
elementary students and has an extremely supportive husband.”
It’s the way they look at all their patients; they see them for who
they are. In response, the staff gives each new member the gift of
time and attention, as well as the consideration for where they
are in their life. When you couple this approach with the clarity of
DNA, the outcome appears to be almost failproof. It’s so impressive, it’s hard to imagine how it could improve or advance from here.
But Luterman and Groesbeck are constantly looking to reach new
heights. If they didn’t share that mindset, Genetix likely wouldn’t
be as successful as it is today.
When it comes to equipment and resources, Luterman acknowledges the incredible worth behind testing, stating that it’s critical
in what they offer clients, but it’s a constantly evolving resource
that requires research and analysis in its own right. “Our process
consistently involves re-evaluating our testing facilities to ensure
we are always receiving the highest quality results.” He goes on to say
even the pharmacies they partner with are top of the line. “We have
specifically partnered with an FDA 503b compounding pharmacy
designation, which means the facility is held to a higher standard
as a manufacturer requiring full, current, good manufacturing practice compliance, where every process
must be validated, unlike in a 503a pharmacy.” As for
their approach to health and wellness
overall, they’re, like-

wise, looking for ways to refine and polish their process, affording its daily functions and seek comfort in the strength and endurance
you exhibit even in the smallest of tasks. However, if all else fails and
clients with an even more customized and luxurious experience.
“We have two verticals we are actively pursuing at this time,” you find yourself feeling less than 100 percent, it may just be time
Luterman begins. “1. Aligning with local physician practices such for you to reach out and experience the magic for yourself. Sit down
as internists, orthopedic surgeons, spine surgeons, OB/GYNs with a professional and allow them to tailor a program to your lifeand others with whom we can partner to expand their scope of style, your assets, your weaknesses and your personality — to you.
For more information on Genetix Health you can visit their
services; and 2. Working in partnership with fitness concepts to
create comprehensive nutrition/weight optimization programs website at www.iamgenhealth.com, call their office at 972.236.3300,
around their goals using our multifaceted platforms.” Luterman’s or visit Genetix Health Institute in person at their current location
partner and co-founder of Genetix Health Institute, Ted Groesbeck, in Dallas along Douglas Avenue or at their newest location in Plano
is also a partner at Orange
Theory’s Addison location as well as Methodist
Surgery Center. His
expertise is highly
regarded in both areas,
which ensures their
upcoming ventures only
stand to build on existing
accomplishments. They
also plan to replicate and
scale to other parts of the
country and currently
have a pilot program
underway in Florida.
A company as unique
as Genetix Health Institute undoubtedly
stands out from the rest,
and it’s their willingness to change with the
science that takes these
endeavors to new heights.
Unlike other programs,
it places your genetic
makeup at the forefront of your success; if
you heed the advice of
their medical professionals, it’s hard to avoid
— Lauren Huffman, Chief Nurse Practitioner
noticeable results. Stop
accepting the trying and
tumultuous meal plans
and workout regimens;
instead, start understanding what, exactly,
your body is lacking or
this August! Their doors will always be open to new patients, and
where your body may be experiencing an imbalance.
At the end of the day, it’s easy to look at the man or woman beside their eagerness and willingness to provide you with better quality
us and see where we fall short. It’s inherent to want to improve and, of life will always be the end goal.
when that ceases to happen, to believe we’re not seeing results
because of a shortage of motivation or even the assumption that
we’re going about our efforts entirely wrong. Be gentle with yourself; familiarize yourself with how you as an individual are unique in
your entirety. For that matter, be proud of how your body performs

“The testing is one significant piece of the puzzle,
while the true expertise and artistry revolves around
how the information is interpreted, conveyed and
applied to each client’s program goals.”
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