
 

 

Spriggy, a privately held Australia-based mobile banking startup, seeks to raise Series A funding to support 

domestic growth this year, Joint-CEO Mario Hasanakos told Mergermaket. 

Started in 2015, the Sydney-based company, which created an application that allows parents to pay their 

children's pocket money into an account and linked prepaid card, will seek to raise a larger amount than its 

previous fundraising round by 1H18, he said. 

He declined to elaborate on the amount at this point but said existing investors are going to participate in the 

Series A. 

Spriggy raised AUD 2.5m (USD 2m) from Sydney-based Alium Capital, Sydney-based Perle Ventures and 

high net worth investors in July 2017, according to local media. It also raised another AUD 300,000 (USD 

235,000) to launch the app in November 2016, Hasanakos added. 

Funds from Series A will be used on technology, as well as on marketing and customer services for which it 

could hire new staff, he said. There is a potential market of six million kids that live with their parents in 

Australia, where the pocket money market is worth AUD 1.5bn. 

Spriggy aims to grow as an independent institution towards 2020, he said. It could look at all options in the 

future, such as commercial partnerships or joint M&A opportunities with large financial institutions, but is not 

mulling such strategies at this stage, he added. 

Spriggy was founded by Alex Badran and Hasanakos, who are joint-CEOs and the current largest shareholders. 

Local media have previously cited the joint-CEOs as saying that the inspiration for Spriggy was Oregon-based 

Simple, a digital retail banking startup sold by Australian founder Joshua Reich to BBVA [BBVA:BMW] for 

USD 117m in February 2014. 

Spriggy’s target markets are 8- to 17-year-old children, and its closest competitors are Sydney-based Pennybox 

and Commonwealth Bank of Australia’s [ASX:CBA] Youthsaver. 

In Australia’s digital banking space, Sydney-based Xinja is now raising AUD 10m (USD 8m) to launch 

Australia’s first 100% digital bank for mobiles this year, CEO Eric Wilson told Mergermarket earlier this month. 

Xinja expects to have its banking license in place in June, while Spriggy works with an authorised deposit-taking 

institution to offer its products and services. 

Hasanakos declined to reveal financials but said the company has 75,000 users since the app launched in 

November 2016 and expects to maintain or increase its current 15% monthly growth of users in 2018. It charges 

an annual fee of AUD 30 (USD 24) to parents per child, according to the company´s website. 
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