
 

 

Xinja, a privately held Sydney, Australia-based online bank, is raising AUD 20m (USD 16m) via Series B and C 

to launch Australia’s first 100% digital bank for mobiles this year, CEO Eric Wilson told Mergermarket. 

The company is now conducting its Series B to raise AUD10m (USD 8m), expected to close in March this year. 

It has already secured AUD 5m (USD 4m) from existing investors and high net worth individuals, he said. It is 

also raising now another AUD 1m (USD 80,000) using Australia-based Equitize’s equity crowdfunding 

platform, and AUD 4m (USD 1.6m) from local investors and family offices. “We are really keen to have 

investors in this round that can be users too,” Wilson noted. 

Proceeds from the Series B will be used on technology, such as integrating back-office digital banking 

technology to deliver loan and deposit products to the market and developing the front-end application, as well as 

on marketing and new hires, he noted. 

It expects to launch its Series C in June 2018 to raise AUD 10m (USD 8m) from global investors, such as 

venture capital firms, he said. Part of these funds will be used to boost its balance sheet, he said. 

Meanwhile, the company currently has no plans for an initial public offering (IPO) on the ASX, but would 

consider reviewing it in two to three years as a means to raise more capital, the CEO said. 

Xinja secured AUD 3m (USD 2.4m) in its Series A in April 2017 from local private investors and family offices, 

in order to build the beta version of its prepaid debit card, he said. 

The company has a post-money valuation of AUD 43m (USD 35m), he said. 

Currently, Xinja is still working on building its technology and banking products, such as transaction accounts 

and mortgages, aiming to start operating as a digital bank within this year, once it meets the regulations and 

obtains required licences to operate as a bank in Australia, he noted. It has already submitted applications for an 

Australian Credit Licence (ACL), for an Australian Financial Services Licence (AFSL) and to become a 

Restricted Authorised Deposit-taking Institution (ADI).  

It targets 2,500 mortgages and 100,000 users in its first 18-24 months of operation, he said. It has 15 staff now, 

which will increase to 40 by the end of this year. 

Xinja was founded in 2015 by Wilson, who has over 20 years of experience in banking and consulting. In 2016-

17, five other joined Xinja: David Nichols (Chief Risk Officer), Verity Froud (CFO and Treasurer), Van Le 

(Director Strategy and Innovation), Alistair Thomas (Director Digital Delivery) and Peter Makris (Delivery 

Director). The founders trust, which includes these six members and others who offered early assistance, 

currently remains as the largest shareholder, Wilson said. 

Xinja aims to introduce more competition and transparency in the commercial banking space in Australia, 

following an international trend of the emergence of neobanks since around five years ago, Wilson said. 



A neobank is an institution that provides checking accounts, prepaid debit cards and some form of savings 

accounts without the traditional bricks-and-mortar. Global neobanks include UK-based Atom Bank, Oregon-

based Simple and China-based WeBank, according to media reports. 

Xinja has defined its target market as customers between 20 and 30 years of age, but the high penetration of 

smartphones across all ages leads it to believe that anyone who feels comfortable using online and digital devices 

could be moving from a traditional bank to a neobank, the CEO said.  
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