
 

 

Cashrewards, an Australian cash-back company, is seeking AUD 10m - AUD 15m (USD 7.6m - USD 11.4m) in 

its Series A funding round and has retained Sydney-based Venture Advisory for this capital raise, CEO Andrew 

Clark told Mergermarket. 

Established in 2014, the Sydney-headquartered company has been self-funded to date by the co-founders and 

owners Andrew Clark and wife Lorica Clarke. 

The owners are now offering a "minority stake" in the company and aims to close this fundraise by April next 

year, he noted. 

Cashrewards is ready to take onboard either a strategic or a financial investor from Australia or overseas that can 

help it to grow globally, as the company plans to launch in Singapore, Indonesia, Malaysia and South Korea 

within 2018. 

It has conducted market research and concluded that both the large population and the penetration of technology 

have made this region the ideal place to launch its business overseas, he said, adding that Asia has the advantage 

of being close to Australia. 

Proceeds will be used to fund technology, marketing and its overseas launch, he noted. It would like to establish 

a physical presence in these markets and will discuss this once the Series A has been closed, he added. 

Cashrewards generated over AUD 10m (7.6m) in revenue in FY17 and has been a profitable business since 

FY14, he noted. It forecasts AUD 50m (USD 38m) in revenue in FY19 based on its international expansion as 

well as its new technology that will allow customers to use Cashrewards in brick and mortar stores next year. 

Currently, it is available only online. 

Cashrewards is the fastest growing online shopping community in Australia, according to the 2016 and 2017 

Deloitte TechFast 50 report. It has established partnerships with more than 1,200 local and international 

companies such Woolworths, Chemist Warehouses, David Jones, ASOS and eBay. It is the only Australian 

loyalty-type site to have Amazon.com as a partner, Clark said. 

Users pay and earn an average of 7% cashback on every purchase that can be transferred to a bank account or a 

PayPal account. Cashrewards makes its revenues by taking a cut of the payments, Clark said, adding it donates 

1% to the Starlight Children’s Foundation for every purchase. “We’ve achieved the milestone of delivering cash 

back and savings of over AUD 30m (USD 23m) to members,” he said. 
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