


The Challenge
Springfield Healthcare own and operate a number of luxury care homes and homecare 
services, across Yorkshire, Humberside and the North East.

I represented this client on behalf of a marketing agency that I did some freelance 
work for. 

Springfield approached us during a time of planned growth. I was part of a remote 
team that was responsible for creating a comprehensive and responsive digital 
strategy. They own more than 40 care homes, each with its own separate website.

My role was to take care of the rebranding and marketing campaign for their 
Chocolate Works and Seacroft Green websites:

● Facebook advertising
● PPC
● Copywriting
● Video ads
● Landing pages



  FACEBOOK ADVERTISING FOR SPRINGFIELD CARE HOMES
My Facebook strategy consisted of the 
following:

Recruitment Ads

● With helped Springfield Recruit 20 new 
homecare assistants between May 
2018-June 2018

Care home Ads

● Which contributed to a 10X ROI across 
The Chocolate Works website and 
Seacroft Green website.

Organic posts

● Which increased engagement on both 
The Chocolate Works and Seacroft 
Green Facebook pages. On average, my 
posts would get between 20-80 likes



   Seacroft Green Landing Page. Click to view

https://www.seacroftgreen.com/5-top-tips-choosing-right-care-home/


Chocolate Works Landing Page. Click to view

https://chocolate-works.co.uk/3-top-tips-choosing-high-quality-care-home/


My Solution
Conversion Rate Optimisation

● Ongoing analysis & optimisation of marketing campaigns to maximise ROI
● Identifying new areas of opportunity
● Website analysis and testing to improve
● Conversion, quality and data capture

Offline Strategy

● Designing & printing marketing collateral
● Online content to act as a destination for offline promotions
● Advertising in localised publications



Results
● PPC: £44K ROI for PPC advertising 

● Facebook: 50 leads within a 2 week period. Ongoing engagement

● Landing pages: 12 new leads per landing landing page (worth £48k per 
week, with care home places costing £4k per week)

● Youtube video ads: 52% increase in engagement and brand awareness 
as measured with Google Analytics and Google Adwords insights

But seeing is believing…

PPC results page and video ads below...







     CHOCOLATE WORKS VIDEO       SEACROFT GREEN VIDEO

    VIDEO SNAPSHOTS I CREATED FOR SPRINGFIELD HEALTHCARE

http://www.youtube.com/watch?v=fQltkhPjDxA
http://www.youtube.com/watch?v=Zreic7Jn1sI

