


The Discovery Meeting

The Africa House is a large retailer that uses several different marketing and PR 
companies to manage different aspects of their campaign.

I worked for a marketing agency and was responsible for managing:

● PPC
● Content Marketing
● Facebook

My specific focus was promoting their African homeware, gifts and pet 
accessories.



Client Aims and Targets
● Increase brand awareness

● Rank on Page 1 of Google for 
selected keywords

● Drive product sales for 
homeware and gift department

● Increase sales of African dog 
collars (which had previously 
been underselling)



My Solution



Email Marketing

My role was to:

● Design and create responsive 
email marketing templates and 
content

The results of the email strategy:

● 1,800 visitors to the website
● 16% of  transactions
● £1,400 in revenue



Email Marketing Insights 



Google Adwords
My PPC strategy included the following:

● Keyword research
● Detailed research on how age, 

gender and location impacts 
keyword research

● Creating ad copy
● Creating audiences
● Analysing conversions and results
● Setting and modifying budgets
● Creating tracking pixels and 

implementing them on the Africa 
House website



Targeted Keywords



      Google PPC Results

More than 33,000 impressions

More than 9 keywords on Page 1 of Google

                                     More than 145,000 clicks

Conversion value worth more that £25k





Unique Marketing Ideas: PicOfYourPooch
● One of the clients aims was to 

increase sales of their African 
beaded dog collars. 

● However, prior to starting the 
campaign, there were no pictures of 
the dogs wearing the collars, which 
was a setback in the campaign.

● Thus, the PicOfYourPooch campaign 
was born



PicOfYourPooch Facebook and Twitter Competition



Competition Rules Competition Results
● Previous customers were asked to 

send in a picture of their pooch

● Dogs must be wearing The Africa 
House beaded collars

● Pictures should be posted on Facebook 
with the hashtag #PicOfYourPooch

● Entrants agreed to have the pictures of 
their pups used in PR collateral

● The picture with the most likes wins 
£100 worth of Africa House goods

● More than 200 people entered the 
Africa House Facebook competition

● This contributed to £1,000 worth of 
African beaded dog collar sales

● The number of Facebook followers rose 
from just 100 to more than 600

● We then followed this up with the Africa 
House Audience Builder Campaign 





Audience Builder Campaign
This was a separate campaign to build upon the existing campaign. I created a 
prize draw that targeted Facebook users with the incentive prize of a £100 gift 
voucher. All they had to do was fill out their details to enter.

● The campaign resulted in 387 entries
● 82% of which were happy to receive further marketing from The Africa 

House
● The winner was chosen at random & received a £100 gift voucher
● The other entrants received a discount voucher



                    Summary: Overall Outcome

 

● Page 1 search results for selected 
keywords

● More than £28,000 sales from 
combined email marketing, 
Facebook, and PPC campaigns 

● 1000+ email subscribers

● African beaded dog collar sales 


