
Introduction to this newsletter 

 

AJ Marshall was a client I represented while working as a freelancer for a marketing agency. 

I created several external newsletters and these were tailored to different types of 

customers. 

 

For example, I created an industrial newsletter that was aimed at business customers and 

had a heavier focus on how AJ Marshall’s products could serve business needs. 

 

I also created newsletters for their individual customers, which focussed on how the 

products sold can help to enhance DIY projects and community projects. 

 

Segmentation was the key to my success with this newsletter. I analysed and interpreted 

customer data and used this to create separate audiences on our email system in order to 

get the best impact. 

 

The result was a 33% increase in engagement, 40% increase in website traffic and an 

average of 1,000 impressions per newsletter. 

 

Below you can see an example of the type of newsletter I would send via email. 

 

 






