SCENE STEALERS
Earls Kitchen + Bar
This September, Massachusetts is welcoming its second
Earls Kitchen + Bar to the culinary scene. Located in the
Prudential Center, the timing couldn’t be better. As autumn
approaches, so does the drive for heart-warming and
creatively conceived meals. The three-story restaurant
includes a cocktail bar, a 300 -seat dining room and a cozy
rooftop terrace. Plan an evening in line with the layout:
an after work aperitif before taking a seat inside for one
of Earls’ globally-inspired plates and dessert or a final
cocktail below the stars.
The menu has been designed to reflect the diversity and
fast-paced nature of Boston’s Back Bay. A scratch kitchen,
a new feature for the restaurant group, uses ingredients that
are locally sourced and favored by Northeasterners. And
armed with a completely local bar staff and craft cocktail
program, putting a spin longtime favorites, the edge will be
taken off the dropping temperatures.
What lies at the core of Earls is family. That atmosphere
has been captured in each of its 66 locations, and will
bring that same sense to its place in the Prudential.
Detail is important, and individuality shines, making
it an “unchained chain.” Artwork specifically created
for the restaurant lines the walls: downstairs, brightly
painted posters showcase the bands that have made
an apperance here; upstairs, the city’s striking features
(Converse, the Citgo sign and the Zakim bridge) are
whimsically collaged. Say hello to your new local haunt.
For all of life’s hectic days, Earls Kitchen + Bar makes
Photographed by Melissa Ostrow it simple. earls.ca

Credo
Clean beauty is headed our way. This October, Credo is opening
its first Boston store, nestling itself into the brownstones of
Newbury Street and making huge bounds within 800-square feet.
It’s sure to be your next obsession.
Fitness and wellness play an important role in many
Bostonians’ lives. Most of us want to take care of ourselves
wholly and healthfully, which includes beauty regimens. Enter
Credo, whose approach for this latest beauty concept is simple:
conscientiousness of application. They sell over 100 eco-friendly
brands using natural, organic products found internationally,
curating products you’ll never need to worry about putting on.
Knowledge is power with Credo. Take advantage of their
clean swap, bringing in your own products to find a similar item
of eco-conscious status. Their website even offers a list of “Dirty
Ingredients to Ditch.”
Beyond brands, Credo offers in-store makeup application, mini
facials and brow and eyelash services. Looking and feeling good
never was so easy! credobeauty.com
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