
Jam
Rebrand & Web Design Project



Merge Jam Creative & Jam PR into one integrated agency; Jam. 

Communicate the merger and Jam’s bubbly personality while demonstrating the 
agency’s pedigree in award-winning design and PR campaigns.

Sell Jam’s expertise in all things digital and make it easy for potential new clients to 
get in touch and find out more.

The Brief



Using a combination of competitor analysis, keyword research and internal 
brainstorming I created a bank of keywords and phrases that reflected Jam’s brand 

aspirations and goals. 

Using this bank of language I worked closely alongside the design team to build a 
verbal journey through the new Jam website, leading from ‘who’ to ‘what’ and finally 

to ‘how to get in touch’.

The Approach








